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Get to the top of the jobs ladder with www.michaelpage.com.au

To apply for this position, please go to www.michaelpage.com.au/apply quoting 
reference number A92461 or call Dave Fielding on (03) 9607 5667 for further details.

Product
Manager
Australian Unity is a leading integrated financial services group that has been caring for 
the financial and healthcare needs of Australians for over 165 years. They offer a unique 
mix of financial and health insurance products and services combined with quality, personal 
customer service. With forthcoming industry changes, this role is vital in positioning 
Australian Unity for future growth.

Health Insurance ◆  Drive Product Development
Reporting to the Senior Product Manager (Health Marketing), you will use your industry 
knowledge and technical ability to drive new product development. In addition, you will 
also maintain and streamline the current product portfolio to enhance the company’s 
competitive position in the market. You will display a strong commercial focus coupled 
with an understanding of customer requirements.

To be successful you will have a proven track record in Product Management within the 
Health Insurance Industry. You will demonstrate excellent project management skills, 
complemented by strong influencing ability. In addition, you will be analytically minded, 
passionate and want to work in an environment that values staff engagement highly. 
Australian Unity is a values based organisation.

To apply for this position, please go to www.michaelpage.com.au/apply quoting 
reference number A95371 or call Dave Storey on (03) 9607 5644 for further details.

Business Development
Manager
Our client is a global market leading healthcare company making a diverse range of products
across multiple growing categories and channels. With commitment to domestic product
innovation and team orientation, this is an outstanding opportunity for a career minded individual
to positively contribute to the company’s future.

Melbourne Head Offi ce ◆  Healthcare/B2B Focus
As part of the commercial sales team, you will optimise existing accounts by monitoring,
interpreting and driving ongoing relationships with national aged care providers and healthcare
distributors. You will manage an existing list of clients in a highly competitive space and will be
required to continue growing your core customer base.

A driven individual with a strong B2B background, you have achieved outstanding results in a
fast-paced environment. With a proven flair for account management principles you possess the
ability to plan and execute all product initiatives to your customer base. This rare opportunity to
join a market leading consumer business presents the successful candidate with strong career
development internally in a Melbourne head office business.

To apply for this position, please go to www.michaelpage.com.au/apply quoting 
reference number A94301 or call David Dixon on (03) 9607 5671 for further details.

Business Development
Manager – Boutique Lending
Our client has been operating in Melbourne for over 80 years. They are a well
established and distinguished boutique investment manager, providing commercial
and domestic mortgage securities. The business is renowned for high levels of service,
strong ethics and best practice delivery to their clients.

Domestic & Commercial Mortgage Securities
In this role you will promote mortgage security products through a network of
brokers, solicitors and accountants. You will drive sales through the existing network
and also develop a new client base whilst offering end to end service and support to
your customers.

You will have proven experience within a financial services environment, working in either
sales, broking or banking. Experience and knowledge of the lending market is essential
and ideally you will have an established network of contacts. Your drive for sales results
and desire to work in a highly rewarding and ethical business environment will be key to
this role. Competitive package and bonus potential.

To apply for this position, please go to www.michaelpage.com.au/apply quoting 
reference number A94761 or call Dave Storey on (03) 9607 5644 for further details.

National Retail
Operations Manager
Our client is an extremely fast growing and highly successful retailer. Their culture, people and
franchisees are paramount to the ongoing success. Operating nationally and looking to embark
on international channels, an outstanding senior opportunity is available to lead the National
Retail Operations department across all franchised sites.

Attractive Six Figure + Pkg  ◆  Potential for GM Position
Reporting to the General Manager and as a key member of the senior management team,
you will have day-to-day responsibility for the business operations and you will play a key role
in driving sales revenue and profit growth for the group. Importantly, this role will lead and
manage existing operations and play a hands-on role across all sales initiatives for the franchised
groups. You will have the skills and ability to critically assess the performance of the business
and you will support and execute sales and marketing strategies.

With a background in either FMCG sales or retail operations, you will have developed strong
relationships across mass, grocery or pharmacy channels. Results focused, you possess a
track record in growing your bottom-line in the business, have the ability to work autonomously
in a small team and also have led and managed a diverse sales team.

To apply for this position, please go to www.michaelpage.com.au/apply quoting 
reference number A95571 or call Dave Storey on (03) 9607 5644 for further details.

Senior Brand
Manager – Food
As an envied player in the FMCG marketplace, our client has a vast array of exciting
brands selling into both grocery and impulse channels. Through outstanding growth and
a continuous investment in new product development, a fantastic opportunity currently
exist for an exceptional FMCG marketer to join this innovative marketing led organisation.

Global Brands ◆  Attractive Six Figure Package

Supporting the General Manager – Marketing, you will lead and motivate a brand team and
be accountable for bottom-line growth of market leading brands. Contributing at a strategic
and tactical level, you will develop and implement innovative marketing plans to drive brand
strategy and product development whilst managing all above and below-the-line activity.

A Senior Strategic FMCG Marketer, you have achieved outstanding results managing
multiple brands and developed growth strategies for your portfolio. Possessing a strong
understanding of consumer brand marketing your experience working cross functionally
with internal stakeholders is pivotal for this position. The successful candidate will have
opportunities to progress their career both locally and internationally.

To apply for this position, please call Trisha Hastie on (02) 9218 1321 or email: 
hastiet@tabcorp.com.au for further details.

State Sales
Manager
Tabcorp is a leading Australian public company in the gambling and entertainment industry with
an enviable record of success and growth. We are currently seeking a Senior Manager to lead
the sales team to accelerated growth and success.

Leadership Role ◆  Retail Focus
Responsible for the leadership and direction of the Victoria State Sales team, this role will take
your career to a new level. With full responsibility for sales systems and procedures, budgeting
and reporting and overall business performance, you will take the lead on enhancing business
relationships to deliver customers the best possible retail wagering experience within the Victorian
market. Through regular field accompaniment, you will promote a positive workplace culture
where you will coach, monitor, assess and manage your team’s performance. You will use your
market knowledge and understanding to implement sales training to ensure all staff are equipped
with the skills and techniques to deliver on business objectives.

To be successful in this role, you will have a proven track record in managing a sales team within
a large organisation. You will be passionate about sales, have exceptional influencing skills and be
able to work across all levels of business. Your enthusiasm, drive and determination to succeed
through self-motivation and motivating others will ensure that you are rewarded for your efforts.
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Billion-dollar convention centre ‘must be finished’ by December 2008

State to press
down hard on
Yarra’s ‘final
missing tooth’

SOLAR HOT WATER
Solar panels provide 100 per cent
of public amenity hot water
requirements

SUSTAINABLE USE OF BUILDING MATERIALS
Timber from renewable sources,
materials and components
have a high recycled content
and minimal PVC use

BLACK WATER
TREATMENT FACILITY
Treats wastewater, rainwater and stormwater to
grade A quality for reuse in building. Reduces flow to sewer

RADIANT SLAB HEATING
Slab heated to provide energy-
efficient thermal comfort and
reduce air-conditioning requirements

DISPLACEMENT VENTILATION
Low-level air delivery and high-level
air exhaust. Provides high indoor air
quality at low energy consumption

Rainwater and stormwater collection

Landscape/
irrigation
reuse

All waste water
collection

Auditorium

OTHER FEATURES
■ Building senses infitration of natural light and

adjusts artificial lighting to conserve energy
■ Secure bicycle and shower facilities for cyclists

GRAPHIC: JAMIE BROWN/THE AGE 19/8/2006
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THE GREEN CONVENTION

By RACHEL KLEINMAN
CITY REPORTER

LINKS
www.mcvb.com.au
www.plenarygroup.com.au

HOW many pylons does it take to
prop up a $1 billion project?

More than 1000, bored
24 metres into the ground, which
will support the state convention
centre — described as the Yarra
River’s ‘‘final missing tooth’’.

The winning tender was
announced as recently as March
but work has already begun on
the centre’s skeleton, which will
slot in between the Melbourne
Exhibition and Convention
Centre on Southbank and Yarra’s
Edge in Docklands.

The Plenary Group’s principal
John O’Rourke is watching the
clock, for the developer will pay
multimillion-dollar penalties if
the public-private partnership
runs over time. Mr O’Rourke
said the consortium had learned
from ‘‘some good experiences
and some bad ones . . . on recent
PPP projects’’.

Burned by delays and cost
blow-outs on other major pro-
jects such as Southern Cross rail-
way station and Federation
Square, the State Government
has imposed strict conditions to
ensure the convention centre is
finished promptly.

‘‘This deal has financial pen-
alties from the state but also has
commercial revenues we expect
to earn from the hotel, so there is
both a carrot and a stick,’’ Mr
O’Rourke said.

The first crane will be on site
next February and construction
is due to finish in December
2008. Thousands of biochemists,
botanists and psychologists from
around the world are already
booked into the centre from
2010. The 5000-seat venue will

be accompanied by a 13-storey
Hilton hotel, a 12-storey office
and apartment tower, car park,
retail centre, a cafe/lifestyle pre-
cinct, new maritime museum
and pedestrian footbridge.

The State Government is con-
tributing $370 million, Mel-
bourne City Council $43 million,
and the Multiplex Plenary Con-
sortium $570 million. But the
design has been criticised by
some, given the project’s
expense.

Architecture professor Kim
Dovey said it was good to pro-
vide the Yarra’s ‘‘missing tooth’’.
But the centre itself butted up
against the Melbourne Exhi-
bition and Convention Centre
rather than integrating with it.

Professor Dovey also labelled
the hotel and office/residential
towers ‘‘extremely boring’’.

But Major Projects Minister
John Lenders said the economic
benefits were more important
than a dazzling design. ‘‘I think
we have picked a great design
and functional centre which will
bring jobs to the whole of Vic-
toria,’’ he said.

The State Government was
three months late announcing
the winning bidder — a drawn-
out battle between the consor-
tium and Bovis Lend Lease.

And it attracted criticism for
picking a $1 billion project, dou-
ble that of Bovis’ bid.

But business groups such as
the Victorian Employers’ Cham-
ber of Commerce and Industry
believe the international confer-
ence market will deliver long-
term financial benefits.

Reborn planmeans Docklands may see the light
By RACHEL KLEINMAN
CITY REPORTER

AN AMBITIOUS proposal to
create an ultra-modern light-
house on a landmark Docklands
site could be revived.

The multi-faceted glass tower
would incorporate lights to create
a spectacular show at Central
Pier, Victorian architect Jon
McGregor said.

It would consist of 272 panes
of glass and would be visible to
incoming ships as ‘‘the welcom-
ing icon of Melbourne’’.

Mr McGregor first discussed

the proposal with developer
Lend Lease in 2003. ‘‘The initial
response was very good, (then
project architect) David McCrac-
ken liked it very much,’’ he said.

At the time, Lend Lease said it
would spend $600 million to
create an icon for Melbourne on
a par with the Sydney Opera
House. Financial difficulties
forced Lend Lease to give up the
prime site last year.

It was taken over by govern-
ment agency VicUrban, which is
managing Docklands develop-
ment.

‘‘I had put a lot of work into it

and was quite disappointed,’’ Mr
McGregor said.

But he said he would resur-
rect the proposal and present it
to VicUrban in light of recent

publicity about Central Pier. Mr
McGregor’s plan includes an
auditorium for light shows inside
the tower, with a cafe, restaurant
and some exhibition space on
the 2500-square metre site.

An Age campaign for debate
on a Central Pier icon has pro-
voked some architects to call for
an innovative design.

Others have focused on what
a building should house, such as
community space, a national
Aboriginal arts gallery or scien-
tific institute.

VicUrban chief executive Pru
Sanderson has said that the

agency would not rush to com-
mission an icon for the heritage-
listed pier. She was backed yes-
terday by Major Projects Minister
John Lenders.

‘‘It is my very old fashioned
view that (VicUrban) needs to
have a strong business case,’’ he
said. ‘‘We are not about building
icons for the sake of it.’’

VicUrban is yet to award a
tender for the lease of Central
Pier for up to five years as a cafe,
bar and entertainment location.

Spokeswoman Rose Gigliotti
said the matter was not yet
resolved.
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THE SHIPPING NEWS
EXPECTED ARRIVALS
STOLT AYAME (CT) Holden Dock, 3am.
VICTORIAN RELIANCE Webb Dock 1 east,
6am. SPIRIT OF TASMANIA 1 Station Pier
Inner E, 6.30am. SEAROAD TAMAR Webb
Dock 2 east, 7.15am. EUFONIAWebb Dock
5 east, 8.30am. ROTOITI Webb Dock 4
east, 10.30am. MAERSK TOBASwanson
Dock 2 west, 1.30pm. PACIFIC EXPLORER
Webb Dock 3 east, 6.30pm. CALEDONIE
EXPRESS Webb Dock 5 east, 8pm.
CAPITAINE TASMAN Anchorage-Inner,
8.30pm. OOCL FAIR Swanson Dock 4 west,
9pm. WANA BHUM Swanson Dock 3 west,
11pm. CAPE DONINGTON Appleton Dock B,
11.30pm.

EXPECTED DEPARTURES
GOLIATH South Wharf 26, 12.01 am. EVER
POWER Swanson Dock 2 west, 6.30am.
TAIKO Webb Dock 4 east, 7am. FAR GRIP
South Wharf 28, 9am. LEDA TRADER
Swanson Dock 4 west, 9am. MSC
CLORINDA Swanson Dock 1 east, 3pm.
VLADIVOSTOK Swanson Dock 2 east,
4.30pm. VICTORIAN RELIANCE Webb Dock 1
east, 4.45pm. HONG KONG STAR Swanson
Dock 2 east, 7pm. SPIRIT OF TASMANIA 1
Station Pier Inner E, 8pm. EUFONIA Webb
Dock 5 east, 10pm.
LINK www.portofmelbourne.com.au/shipping

WE WERE WRONG
The Age (6/8) reported that the State
shadow cabinet had pledged its
support for the Racial and Religious
Tolerance Act. Although shadow
Attorney-General Andrew McIntosh
said the Liberals had no intention to
repeal the act, that comment did not
reflect any shadow cabinet decision.
The error was made by a reporter.

It is the policy of The Age to correct all significant
errors as soon as possible. The Age is
committed to presenting information fairly and
accurately.

LOTTERIES
Powerball (draw 535): Division 1, no
winner; division 2, $48,696.45; division
3, $4983.85; division 4, $98.10;
division 5, $46.10; division 6, $21.25;
division 7, $10.20.
Tatts 2 (draw 7685): 58 and 24. Both
correct: $1000.
Keno (draw 6446): 6, 26, 30, 32, 35,
36, 40, 44, 46, 48, 50, 51, 52, 57, 59,
65, 67, 73, 75 and 77. Estimated
jackpot: $1,164,000.

FAITH
MUSLIM PRAYER TIMES
F: 5.32 S: 7.00 D: 12.24 A: 3.24 M:
5.48 I: 7.12

TEXT FOR TODAY
Too much pride can put you to shame.
It’s wiser to be humble. Proverbs 11:2


